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September 2015 

Dear Colleagues 
Department of Science and Technology to host the first Science Forum South Africa 
Bridgette Prince, Director of BDIL attended a briefing on the “Science Forum South Africa 
2015”, the DST’s flagship public science engagement event for 2015. The Forum will offer 
multiple opportunities to strengthen research and innovation cooperation between South 
Africa and its international partners.  The Department used this briefing to discuss the 
Science Forum with representatives of the Diplomatic Community.  It focussed on the first 
edition of the Science Forum South Africa 2015 which the Department will host at the CSIR 
International Convention Centre in Pretoria on 8-9 December 2015.  Organized at the 
initiative of South Africa's Minister of Science and Technology, Minister Naledi Pandor, the 
organization of the Forum is inspired by renowned international events such as the 
European Science Open Forum (ESOF), the Annual Meeting of the American Association for 
the Advancement of Science (AAAS) and the Science Agora in Japan.  The objective of the 
Forum is to ignite a vibrant discussion on the role of science in society, between all 
stakeholders, the scientific community, government, industry and most importantly civil 
society at large. 
In order to enable the Forum participants to engage with a comprehensive range of critical 
aspects related to the science and society interface, and to participate in a rich and diverse 
agenda with a multi-disciplinarian focus, which will maximize synergies between themes, 
sectors and areas of interest, the Forum Programme will also comprise 24 individual short 
seminars, all 90 minutes in duration. 
These sessions (short seminars) will be structured as part of six parallel thematic tracks, 
organized concurrently, which will cluster four sessions per track.  Forum participants will, 
thus, be able to move freely according to their areas of interest between and participate in 
any of the sessions presented as part of the six thematic tracks.  This will create a dynamic 
"marketplace" for discussion, the exchange of ideas and formation of partnerships. 
The six thematic tracks are: 
- Responding to societal challenges; 
- Skills for the knowledge economy; 
- Showcasing South Africa’s best; 
- African eyes on the sky;  
- Science agenda for Africa; and 
- What does the scientist say? 
Twelve of the 24 short seminar sessions (two per thematic track) will be selected through a 
competitive call for proposals, still open.  International partners are welcome to submit 
proposals.  The Forum will also comprise an exhibition (open to international participation) 
as well as outreach activities with a major focus on promoting science and technology 
awareness and interest among the youth. Further information on the Forum is available at: 
www.sfsa.co.za. 

http://www.sfsa.co.za/


2 

FUNDING ALERTS 
 
 
 
 
 
 

 

 

 
 
 
 

Democracy, Governance and Service Delivery 
Title Date due Funder 
TaiwanFoundation of Democracy 
international grants program 

Continuous 

 
Summary: 

The TFD's international grants program is designed to assist organizations based outside of Taiwan to 
carry out projects to promote democracy and human rights. 

For more information, click here 

Democracy, Governance and Service Delivery 
Title Date due Funder 
The CS Fund and Warsh-Mott Legacy  
 

05/01/2016 and 
03/08/2016 

 
Summary: 

The CS Fund and Warsh-Mott Legacy (CSF and WML) currently have four grantmaking focuses:  Civil 
Liberties, Economic Globalization, Emerging Technologies and Food Sovereignty.  Proposals to the two 
foundations are considered collectively, and grants are made by both entities. 

For more information, click here 

Democracy, Governance and Service Delivery 
Title Date due Funder 
Organizations Seeking Grants 
 

Continuous 

 
Summary: 

The Ford Foundation is committed to achieving lasting change that transforms people's lives.  The 
activities the Foundation supports through grants and program-related investments must be charitable, 
educational or scientific. 

Please note that The Foundation does not have submission deadlines. Applicationsare considered 
throughout the year. 

For more information, click here 

http://pivot.cos.com/funding_opps/109991?_srExpires=1444953600&_srTicket=84a8510c40c5884cc6a46208f06dc111&pool_id=66239
http://pivot.cos.com/funding_opps/140298?_srExpires=1444953600&_srTicket=f6a430844e8de4c74ebb383821585921&pool_id=66239
http://www.fordfoundation.org/grants/organizations-seeking-grants
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FUNDING ALERTS 
 
 
 
 

 

 
 
 

Democracy, Governance and Service Delivery 
Title Date due Funder 
Request for Statements of Interest: 
J/TIP FY 2015 International Programs 
to Combat Trafficking in Persons 

02/03/2016 
 

Summary: 

The Department of State's Office to Monitor and Combat Trafficking in Persons (TIP Office) announces an 
open competition for FY 2015 funding of projects to combat trafficking in persons outside of the United 
States. Thefirst stage of competition begins with this solicitation for two-page Statements of Interest 
(SOI) from eligible organizations interested in submitting proposals for projects that address the country-
specific requirements identified in this solicitation, which are based on the 2014 Trafficking in Persons 
Report (TIP Report). 

For more information, click here 

Democracy, Governance and Service Delivery 
Title Date due Funder 
Europe and Global Challenges 
 

30/01/2016 Prelimenary 
Applications.  
21/05/2016 Full Proposals  

Summary: 

The funding initiative was set up to provide support for research projects predominantly in the 
humanities and the social sciences. The funding initiative addresses the future challenges facing Europe 
in respect ofclimate change, migration, demographic change, and economic uncertainties. 

Applicants can address their themes in a new and innovative ways. The research groups are free to 
define their respective research topics and specific research questions within the broad theme of "global 
challenges". While the disciplinary focus within the research groups should be on the social sciences, 
input from other areas of expertise, e.g. ecology, public health, environmental science, or the 
humanities, might be needed to address some of the issues explored. 
For more information, click here 

http://www.state.gov/j/tip/rls/other/2015/237050.htm
http://pivot.cos.com/funding_opps/119693/?swid=80429388&cid=FA_sharedopps&_srTicket=09e0489fdbd562b7edb04ae63abde712&_srExpires=1444953600
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FUNDING ALERTS 
 
 

 
 

Economic Performance and Development 
Title Date Due  Funder 
Europe and Global Challenges 30/01/2016 

Prelimenary 
Applications.  
21/05/2016 Full 
Proposals 

 

Summary: 

The funding initiative was set up to provide support for research projects predominantly in the 
humanities and the social sciences. The funding initiative addresses the future challenges facing Europe 
in respect ofclimate change, migration, demographic change, and economic uncertainties. 

Applicants can address their themes in a new and innovative ways. The research groups are free to 
define their respective research topics and specific research questions within the broad theme of 
"global challenges". While the disciplinary focus within the research groups should be on the social 
sciences, input from other areas of expertise, e.g. ecology, public health, environmental science, or the 
humanities, might be needed to address some of the issues explored. 

For more information, click here 

Economic Performance and Development 
Title Date Due  Funder 
GrOW Call for Proposals: Effects of Patterns of 
Growth on Women's Economic Empowerment 

23/02/2016 Stage 
1 Application and 
07/07/2015 Stage 
2 Application 

 

Summary: 

This call aims to investigate the effect that specific patterns of growth have on women's economic 
empowerment. Research also aims to determine which public policies and interventions can ensure that 
the positive effects of growth on women's empowerment are enhanced and the negative effects 
minimized. 

For more information, click here 

http://pivot.cos.com/funding_opps/119693/?swid=80429388&cid=FA_sharedopps&_srTicket=09e0489fdbd562b7edb04ae63abde712&_srExpires=1444953600
http://pivot.cos.com/funding_opps/157418/?swid=80429460&cid=FA_sharedopps&_srTicket=20d533073b10348c4ced7f95120e2625&_srExpires=1444953600
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FUNDING ALERTS 
 
 
 
 
 

Education and Skills Development 
Title Date due Funder 
ESRC-DFID Education and 
Development: Raising Learning 
Outcomes in Education Systems 
Programme - 2015 Call 

14/05/2016 

 
Summary: 

ESRC and DFID are pleased to announce a second annual funding call under the Raising Learning 
Outcomes in Education Systems Research Programme. 

This £20 million programme is generating world-class cutting-edge socialscience research that addresses 
key questions on learning outcomes within education systems in developing countries. The aim is to 
provide policymakers and practitioners with concrete ideas on how to improve learning, and 
understanding of how these will translate to their specific contexts and institutions. Funding is being 
awarded through three annual calls, each with a different but complementary thematic focus. 

For more information, click here 
 
 
 
 
 

http://pivot.cos.com/funding_opps/149640/?swid=80429390&cid=FA_sharedopps&_srTicket=7e92a84e94e572735692e6ec05908818&_srExpires=1444953600
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FUNDING ALERTS 
 
 
 
 
 

Human and Social Development 
Title Date due Funder 
Europe and Global Challenges 
 

30/01/2016 Prelimenary 
Applications.  
21/05/2016 Full Proposals  

Summary: 

The funding initiative was set up to provide support for research projects predominantly in the 
humanities and the social sciences. The funding initiative addresses the future challenges facing Europe 
in respect ofclimate change, migration, demographic change, and economic uncertainties. 

Applicants can address their themes in a new and innovative ways. The research groups are free to 
define their respective research topics and specific research questions within the broad theme of "global 
challenges". While the disciplinary focus within the research groups should be on the social sciences, 
input from other areas of expertise, e.g. ecology, public health, environmental science, or the 
humanities, might be needed to address some of the issues explored. 

For more information, click here 
 

Human and Social Development 
Title Date due Funder 
Organizations Seeking Grants 
 

Continuous 

 
Summary: 

The Ford Foundation is committed to achieving lasting change that transforms people's lives.  The 
activities the Foundation supports through grants and program-related investments must be charitable, 
educational or scientific. 

Please note that The Foundation does not have submission deadlines. Applicationsare considered 
throughout the year. 

For more information, click here 
 
 

 

 

 
 

http://pivot.cos.com/funding_opps/119693/?swid=80429388&cid=FA_sharedopps&_srTicket=09e0489fdbd562b7edb04ae63abde712&_srExpires=1444953600
http://www.fordfoundation.org/grants/organizations-seeking-grants
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FUNDING ALERTS 
 

 

Population Health, Health Systems and Innovation 
Title Date due Funder 
Europe and Global Challenges 
 

30/01/2016 Prelimenary 
Applications.  
21/05/2016 Full Proposals  

Summary: 

The funding initiative was set up to provide support for research projects predominantly in the 
humanities and the social sciences. The funding initiative addresses the future challenges facing Europe 
in respect ofclimate change, migration, demographic change, and economic uncertainties. 

Applicants can address their themes in a new and innovative ways. The research groups are free to 
define their respective research topics and specific research questions within the broad theme of 
"global challenges". While the disciplinary focus within the research groups should be on the social 
sciences, input from other areas of expertise, e.g. ecology, public health, environmental science, or the 
humanities, might be needed to address some of the issues explored. 

For more information, click here 
 

 
Population Health, Health Systems and Innovation 

Title Date due Funder 
Health Systems Research Initiative Call 2 05/02/2016 

 
Summary: 

This call for proposals is the second of three annual Health Systems Research Initiative calls, jointly 
supported by the Department for International Development (DFID), the Economic and Social Research 
Council (ESRC), the Medical Research Council (MRC) and the Wellcome Trust (WT). 

For more information, click here 
 

Population Health, Health Systems and Innovation 
Title Date due Funder 
Saving Lives at Birth: A Grand Challenge 
for Development (Grand Challenges 
Explorations (GCE): Saving Lives at Birth) 

27/03/2015 

 

Summary: 

USAID, the Government of Norway, the Bill & Melinda Gates Foundation, Grand Challenges Canada, and 
DFID have joined together to launch Saving Lives at Birth: A Grand Challenge for Development, to find 
the tools and approaches to help the mothers and newborns during their most vulnerable hours. 

For more information, click here 
 

 

http://pivot.cos.com/funding_opps/119693/?swid=80429388&cid=FA_sharedopps&_srTicket=09e0489fdbd562b7edb04ae63abde712&_srExpires=1444953600
http://www.mrc.ac.uk/funding/browse/health-systems-research-initiative-call-2/
https://savinglivesatbirth.net/apply
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FUNDING ALERTS 
 

 

 

 

HIV/AIDS, STI’s & TB 
Title Date due Funder 

Collaborative Initiative for Paediatric HIV Education 
and Research (CIPHER) Grant Programme 

To be announced 

 
Summary: 

The Collaborative Initiative for Paediatric HIV Education and Research (CIPHER) of the International AIDS 
Society (IAS) is aimed at optimizing clinical management and delivery of services to infants, children and 
adolescents affected by HIV in resource-limited settings through advocacy and research promotion. 

Key objectives 

 Promoting and investing in targeted research to address priority knowledge gaps in paediatric HIV 

 Convening stakeholders and establishing collaboration mechanisms to strengthen communication, 
knowledge transfer and exchange among paediatric HIV cohorts 

 Advocacy and outreach to support evidence-informed clinical, policy and programmatic decision 
making. 

For More Information click here 

http://www.iasociety.org/CIPHER
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SUBMISSIONS MADE 
 
 
 
 
 
 

Unit Submission Date 

ESD • National Research Foundation (X2) 18 September 2015 

PHHSI • National Research Foundation (X2) 18 September 2015 

DGSD • National Research Foundation 18 September 2015 

RIA • Civilian Secretariat for Police 29 September 2015 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

September 2015 
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PLEASE NOTE! 
 

Call for International Research Grant Annual Progress 
Reports (APRs) and KIC reports for 2014/15 
 

INTERNATIONAL SCIENCE AND TECHNOLOGY FUNDING INSTRUMENTS 
 

KNOWLEDGE INTERCHANGE AND COLLABORATION (KIC) FUNDING INSTRUMENT 
 

Call for the submission of Annual Progress Reports (APRs) and KIC reports for 2014/15 
 

The 2014/15 Annual Progress Report (also final report) and KIC templates (2014 &2015) are now available 
on the NRF online system at https://nrfsubmission.nrf.ac.za. Grantholders have to: 
 
1. Log in with their User Name (ID/Passport number) and Password; 
2. Update the CV before completing the APR; 
3. On the left of the screen below “Quick Links”, click on “Grantholder Tools”; 
4. Under “Grantholder” select “Progress Report”;  
5. Click “Open” against the relevant project; 
6. Complete all fields, check completeness and submit the report; 
7. Under “Research Outputs”, associate outputs listed from the CV for this reporting period. 
 
Note:  Please contact one of the contact persons below if the project does not appear/cannot be accessed 
as described in number 4 above. 

Please note that APRs should be completed for all International Science and Technology Agreement 
Funding Instrument projects that received funding in 2014 to ensure adherence to the one (1) year 
reporting period.  KIC reporting is for grants received in 2014 and 2015. The grantholder has to complete 
the APR and submit it electronically to the Designated Authority for onward submission to the NRF.\ 
 
Closing date: 31 December 2015 
 
NRF Contact Persons  
 
Ms Tania Diederiks 
Professional Officer: Grants Management and Systems Administration (GMSA) 
Telephone:  (012) 481-4118 
E-mail: tania.diederiks@nrf.ac.za 
 
Mr Stephen Dlamini 
Professional Officer: Grants Management and Systems Administration (GMSA) 
Telephone:  (012) 481-4037 
E-mail: dlamini@nrf.ac.za 
 
Mr Jan Phalane (KIC) 
Liaison Officer: Grants Management and Systems Administration (GMSA) 
Telephone:  (012) 481-4157 
E-mail: jan.phalane@nrf.ac.za 

https://nrfsubmission.nrf.ac.za/
mailto:tania.diederiks@nrf.ac.za
mailto:dlamini@nrf.ac.za
mailto:jan.phalane@nrf.ac.za
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HELPFUL TIPS! 
 

 

 

 

 

 

 

 

Since its establishment in 2009, the global Mandela Day movement has inspired people 

across the world to contribute at least 67 minutes of their time towards changing the 

world for the better. As we play our part, we also want to celebrate the organisations 

that spend every day doing good. 

Trialogue is a consultancy that focuses on issues of corporate social responsibility. 

Drawing from the insights they have gained from their vantage point, understanding the 

needs and demands of both sectors, we have rounded up 67 fundraising and marketing 

tips for NPOs, in celebration of Mandela Day. 

Fundraising: 

1. Diversify your funding base with dedicated strategies for high net worth donors, 

public mass donors, and corporates. Individual funders should be further segmented 

based on their level and type of giving. 

2. Have a clear strategy for maintaining each donor type, not a ‘one-size-fits-all’ 

approach. 

3. Appoint a driver – while it is good for all staff members to contribute to fundraising, 

there should be someone dedicated to bringing in donors. 

4. Ensure that the organisation’s leadership holds the primary relationship with your 

funding partners. 

5. Share your vision with partners and potential funders. Nothing sells better than 

passion and commitment. 

 

Trialogue, a consultancy focusing on issues 
of corporate social responsibility, shares 67 
fundraising and marketing tips for NPOs in 
celebration of Nelson Mandela Day  
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6. Make sure that your organisation is visible to funders by signing up to the Trialogue 

Funders Guideto social development in South Africa, by 31 July 2015. 

7. Identify well-known and reputable brand ambassadors. This relationship should not 

just be about their popularity - be sure that your philosophies are aligned as well. 

8. Take time to research and understand the Broad-Based Black Economic 

Empowerment (BBBEE Codes), and the opportunities these may present. 

9. Companies’ corporate social investment (CSI) budgets may not be the only possible 

source of revenue. Consider how you can tap into marketing budgets, skills budgets 

or other elements of the BBBEE scorecard. 

10. Explore whether companies who want to support your organisation, but do not 

have the money to do so, could possibly contribute professional skills and expertise 

in kind.  

11. Enquire about companies’ redundant assets that could either be donated or 

purchased at minimal cost, to help meet your organisation’s needs. 

12. Ask corporates to fund your organisation holistically, emphasising what it takes to 

function sustainably, and packaging your administration and marketing costs within 

your total value proposition. 

13. Ensure the tick-box qualifying criteria are properly met. Your application will not get 

through the screening process if it does not comply with funder requirements.  

14. Ensure that you can provide corporate funders with documentation that enables 

them to fully claim SED points on their BBBEE scorecard. Make this process easy for 

the companies by ensuring that the points claimed are irrefutable.  

15. Adopt a targeted approach, investing time in understanding funding patterns and 

agendas of target companies and customising your pitch, rather than flooding the 

market with generic funding requests. 

16. It is important to maintain your organisation’s current fundraising efforts, but 

remember to also stay open to innovations in the funding arena, so that your 

organisation will be prepared for the next frontier. 

 

 

 

http://trialogue.co.za/PRODUCTS/trialogues-funders-guide/
http://trialogue.co.za/PRODUCTS/trialogues-funders-guide/
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Credibility: 

17. Your reputation as a credible partner rests on your ability to deliver. Ensure that 

your marketing is underpinned with credible stories of success. 

18. Be transparent. Organisations that publish their financials and account for their 

work gain the confidence of funders. 

19. Share challenges as well as successes. We all know development is not easy. Those 

that tell it like it is rather than only showing their good news will gain greater trust. 

20. Make sure you have a credible monitoring and evaluation (M&E) framework and do 

the monitoring wherever you can to ensure you are able to share metrics on 

progress and outcomes with your funders. 

21. Engage your funders about what feedback they need so that you can provide one 

comprehensive report, rather than different feedback reports for different funders. 

22. Ask your leading funders to share the cost of developing a robust M&E framework. 

After all, it is in their interests that this be done. 

23. Invite external experts to reviews your methods. Not only will this allow you to 

refine your approach, but it will build trust as well. 

24. Get involved with others who work in your sector. There is more to gain through 

collaboration than operating in isolation. 

25. Write up case studies of your work, highlighting both achievements and challenges. 

Do not restrict these to anecdotal stories or isolated examples of success. 

26. Understand and communicate your relationship with government. You are more 

likely to attract funding if you support the work of government rather than function 

as an alternative solution. 

27. Consider how you can leverage your impact, for example by sharing lead practice 

and influencing others in the developmental sector, or replicating initiatives that 

work. 
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Crowdfunding: 

28. It can feel like a lot of work for smaller amounts of money, but if you develop a 

strong and memorable campaign, it can be as valuable for building your brand as it 

can be for raising funds. 

29. Be relentless about the marketing. 

30. Find a strong hook - think creatively to get people to join the campaign. 

31. It does not have to be complicated - remember how trendy those simple yellow 

Livestrong armbands became? 

32. Steer clear of false marketing – remember how quickly those yellow Livestrong 

armbands faded? 

33. Set targets - for both your overall campaigns and for the charity champions/brand 

ambassadors involved. 

34. Make sure that your organisation’s campaign is asking for something as tangible as 

possible – be clear about what it costs per beneficiary to your project, for example. 

This motivates champions and backers to reach the target. 

Marketing and Branding: 

35. Start with building your brand by strengthening it in the communities and amongst 

the people that your organisation already works with. 

36. Ensure that your brand is recognisable and memorable. 

37. Stand the chance to win a full-page, professionally designed advertisement worth 

R42 000 – participate in this research survey by Monday, 27 July 2015, to assist in 

creating valuable benchmarks and trends in the social investment and development 

arena. 

38. Information about your organisation should be coherent and aligned across various 

marketing material and platforms. For example, the language and tone may be 

adapted, but your organisation’s brochure should say the same thing as your 

website and social media pages. 

39. Embrace the tagline - sum up what your organisation does in one line, to make your 

organisation’s work feel accessible and relevant to the general public. 

https://www.surveymonkey.com/s/BTBM7J7
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40. Make sure that your logo is user-friendly, not just for your own organisation, but for 

partners. Have it available in different formats, including JPEG, PNG and GIFF, high 

resolution and low resolution, full colour, black and white, and transparent (for 

printing on darker backgrounds). The more places your logo is featured, the more 

brand recognition your organisation could earn. 

41. With #41 in mind, ensure that your logo is not misrepresented and that you control 

which project partners have access to it and on what terms. 

42. Pull up a banner at all your events and always have brochures and business cards on 

hand. 

Social Media: 

43. It is here to stay. In fact, social media platforms will continue to diversify as user 

popularity grows. Instead of newspapers, this is where many social media users are 

consuming their news from. So, if your organisation has news that it wants to share 

with the general public, it is worth developing a strong social media presence. 

44. This does not mean that you should be on all social media platforms. Consider the 

nature of the content that your organisation will be sharing, and which social media 

platforms will best support those. 

45. Facebook and Twitter are still the most popular platforms among South African 

NPOs. 

46. Facebook should be updated daily, at least. 

47. Since Twitter moves much faster, it may require a little more attention. The more 

Tweets you are able to send out per day, the better. 

48. If you are pressed for time and resources, use a social media management 

application, such asHootsuite, to help schedule your organisation’s posts. 

49. Your posts are more likely to be spotted between 7am and 9am, as people are 

getting settled at their desks, scrolling through their newsfeeds over their morning 

cuppa. Lunchtime, between 12pm and 2pm is also a popular time. 

50. Follow peer organisations to help build a network of collaboration, rather than 

competition. 

https://hootsuite.com/
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51. A ‘tweet’ or ‘tag’ can be more attention-grabbing than a standard email. If your 

organisation has been trying to make contact with someone, with no success, try 

their social media channels. 

52. Tweet live from your organisation’s events to ensure that those who cannot be 

there can still participate in the exchanges. 

53. Cross-market - share links to your organisation’s social media pages on other 

platforms, including your organisation’s website, newsletter, staff email signatures 

and business cards, and any other marketing material, such as banners and 

brochures. 

54. Do not be controversial for the sake of it. If you are going to start a debate on social 

media, be sure that your organisation has the capacity to fully and insightfully 

engage the debate. 

55. Words are wonderful, but images really enliven posts. The more colourful and 

thought-provoking, the better. 

56. Stock photos are fine, but original photos that authentically depict your 

organisation’s work is much better. 

57. Get as many staff members and supporters to Tweet about your organisation from 

their own accounts - the more people tweeting at or tagging your organisation, the 

more familiar your brand will become. 

58. Have fun! Use social media posts to push you to get creative and excited anew 

about the work that you do. 

Media Relations: 

59. If you read, watch or hear interesting media that’s relevant to your organisation’s 

work, save the name/s of the journalist/s responsible for the piece, so that you can 

share information about your organisation’s work with them. It may get your 

organisation direct media attention, or it may help to deepen the way an issue is 

presented in future. 

60. Deepen existing media conversations or debates by publishing opinion or insight 

articles. 

61. If articles are too daunting or demanding, shorter letters to the editors of 

newspapers could be an easier alternative for expressing views. 
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62. A quick Google search of any media house will pull up contact details that you can 

use to help research how best to get your piece published. 

63. Media releases can help to spread the word about your organisation’s position on a 

controversial issue, an event you may be hosting or an initiative you may want to 

encourage public participation in. 

64. If your media release is about a specific project, be sure to include information 

about the ‘who’, ‘what’, ‘where’, ‘when’, ‘why’ and ‘how’ of the initiative. The last 

line of your media release should include the contact information of your 

organisation’s spokesperson.  

65. Invite media to your events. If it gets coverage, the topic will remain relevant well 

after the event has ended. 

66. Review the news regularly to find links between current affairs and the ongoing 

work that your organisation does, to help keep up to date with possible linkages and 

opportunities. 
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SHOWCASING 

 
 

ABOUT THE FOUNDATIONS 

The CS Fund was created in 1981 by Maryanne Mott and Herman Warsh, who together endowed the 
Warsh-Mott Legacy in 1985. CS Fund and Warsh-Mott Legacy (CSF and WML) are private family 
foundations that share common program areas, staff, and boards of directors. Proposals to the two 
foundations are considered collectively, and grants are made by both entities. The boards of directors of 
CSF and WML also make recommendations to the donor-advised TOP Fund at the Marin Community 
Foundation. 

PROGRAM AREAS: 

 

 

 
For more information on this funder, click here 
 

 

http://www.marincf.org/
http://www.marincf.org/
http://www.csfund.org/foodsovereignty.html
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DID YOU KNOW 
Rock Talk 

Helping connect you with the NIH perspective  
What are the Chances of Getting Funded? 
A Look at the Latest Success, Award and Funding Rates…and More 

We frequently talk about the different ways of analyzing NIH funding. Let’s revisit this topic so I can 
provide you with the latest numbers. As a reminder, 

• Success rate describes the likelihood of a project or an idea getting funded, rather than of the success 
of the individual application submission. 

 
• Award rate describes the chance of an individual application being funded and is the number that 
more closely reflects institute and center paylines (which can vary significantly from one institute or 
center to another). 

 

• Funding rate reflects the number of investigators who seek and obtain funding. Each principal 
investigator (PI)* is counted once, whether they submit one or more applications or receive one or 
more awards in a fiscal year. 

 
Now let’s look at the latest data for NIH as a whole.  The chart below shows modest upward trends for 
fiscal year (FY) 2014 compared to 2013.  NIH received 51,073 research project grant (RPG) applications, 
out of which we funded 9,241, resulting in a success rate of 18.1 percent.  When we look at award rate, 
which accounts for resubmissions that came in during the same fiscal year, the application count 
increases to 54,519 resulting in an award rate of 17.0 percentin 2014. And if we look specifically at 
numbers of PIs, we see that in FY 2014 we funded 9,986 PIs out of 39,809 total investigator applicants 
for a funding rate of 25.1 percent. 

http://nexus.od.nih.gov/all/2014/03/05/comparing-success-award-funding-rates/
http://nexus.od.nih.gov/all/2013/01/11/revisiting-the-relationship-between-paylines-and-success-rates/
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Not surprisingly, we see that since the end of the doubling of the NIH budget in 2003, success, award, 
and funding rates have dropped.  But despite the challenging times, as you can see from the graph 
below, the number of PIs supported by competing and noncompeting grants per year has increased 
considerably since 1980—from over 15,000 to slightly over 27,000—closely tracking the pattern of the 
overall NIH budget.    The number of investigators rose to an all-time high in FY 2012, after which it fell, 
likely related to the sequestration that significantly reduced NIH’s budget.  While NIH funding levels 
were partially restored in FY 2014, the number of PIs remained at 2013 levels. 
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So what are the take-away messages? Success, award, and funding rates track closely to the NIH 
budget.  And clearly, the NIH budget is not keeping pace with demand; as a result, the success, award, 
and funding rates are at historically low levels. However, more applications are being submitted and 
more PIs are being supported now compared to 15 years ago. 

I know many of you like to data dive, so we have made these files available to you on RePORT. We will 
continue to monitor these rates, and the impact our policy changes have on these numbers. 

http://report.nih.gov/NIHDatabook/Charts/Default.aspx?showm=Y&chartId=124&catId=13
http://report.nih.gov/FileLink.aspx?rid=893
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